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Assignment
DESTINATION MANAGEMENT AND MARKETING
BSTM 4113
GROUP PROJECT (2-3 students)

	Course Coordinator
	:
	Dr. Amitabh Mishra

	Course Lecturer
	:
	


The purpose of this assignment is to broaden your appreciation of management issues within tourism and hospitality industry and provide self-learning. You are expected to work on the given topics. The assignment features the concepts learnt in this course and is based on academic articles and the case studies.

Submission Date
The assignment is due on 24th December, 2020. The presentations will take place throughout the next weeks. Those not appearing for the presentation or who do not take part, will receive no marks.

Assignment includes:

Choose a destination from the below shown list, which you are comfortable with and develop a sustainable tourism development strategy for the same. You need to inform your course instructor about the chosen destination. Make sure, other students groups have not chosen the same destination (In a section, one destination can be chosen by one group of students only). 
List of the Destinations:

	Jabel Shams
	Dukum
	Bidiyah

	Ibri
	Nizwa
	Masirah

	Sur
	Jabel Al Akhdar
	Buraimi

	Musandam
	Ibri
	Any other destination after consultation with your teacher.


Your assignment report should address the following:
· Introduction and background
1. Nature of the destination, geographic location, climate and weather, history, etc.
2. Local resources available 
3. Current status of tourism at the destination
· Elements of the destination
Attractions (cultural, natural, heritage, etc.), Activities (cultural, social, entertainment, religious, etc.), Amenities (infrastructure, superstructure, accommodation, food and beverage, etc.), Accessibility (modes of transportation) and Ancillary services (luggage, foreign exchange, car hire, luggage transportation, theatre and event tickets, tour guiding, etc.)
· Attitude and interest of local community towards tourism.
· The major stakeholders and their interests.
· Develop a proper marketing mix (8 Ps) for the destination.
· Suggest a suitable promotion mix to promote and market the selected destination at domestic and international markets.

· Analyze overall current status of the destination (conduct a SWOT analysis from tourism industry point of view).

· Discuss the type of tourism activities you would encourage to develop in the area.

· Examine, how the destination can benefit local community and the government (Tourism impacts) and discuss the ways to control/minimize negative impacts of tourism.

· In which way, a destination management company such as, Ministry of Tourism could be involved in your chosen destination?
· Suggest policies and initiatives that could make the future of the chosen area more sustainable.

This assignment should not be less than 2,000 words. You will be expected to provide acknowledgement of sources used. Any such material should be adequately referenced.

Please use at least 10 sources from academic research (journals, textbooks and theses), and balance from web sites. Provide strong evidence and statistical data to document and to validate your discussions.
General instructions for assignment 

Check spelling and ensure consistency of layout, headings, typestyles and sizes: -
· Font should be Times New Roman, 12

· Assignment should be 1.5 line spacing 

· Main Headings – Size 16, Capital and Bold 

· Sub-Headings – Size 14, Underlined, Bold

· Page Margins 1.25” on all the sides.
Cover Page: Title of the project report, student’s names with ID no., course title and code, group number, name of college and supervisor’s name.

Table of Contents: include tables and figures.

Abstract: includes assignment title, as it appears on the title page, followed by a short statement (fewer than 150 words) concerning the purpose or description of the decision problem, the research methodology, and findings of the research.

Introduction and Background: purpose of the assignment; scope (description) of the assignment in terms of content and format; significance of the assignment; limitations of the assignment; definition of terms; and organization of the rest of the assignment.

Research Methodology: description of how the assignment was conducted, compiled, or created (e.g., edited, constructed, etc). 

Findings: outcome of your research.

Summary, Conclusion: summarize the entire study effort.

Recommendations: Describe how the results of the research can be used.

Bibliography/References: includes all sources used in the assignment.

All inside pages should include your ID number at the bottom left of each page and a page number on bottom right. No header and footer should appear in the Cover Page and Table of Contents Page.

Note: Any outside material used must be fully referenced at the end of your report.  Referencing begins with the author, year of publication, title, publisher, and finally the page numbers.  If correct referencing is not given, it will be considered an act of plagiarism and an act of cheating.
Learning Outcomes
· To show the ability to describe and apply the concepts of Tourism, Hospitality, Management, Planning, Marketing, Research, Strategic Analysis and Critical Thinking.

· To show the ability to gather, interpret and illustrate data and information to specific situation, particularly tourism development. 

· To implement the information gathered to achieve the organization’s aims.

· To analyze critically, state and agree upon findings, reach conclusions, and generate recommendations.

· To show the ability to use correct words, construct effective sentences and tie paragraphs.

· To reflect the ability to apply a well-structured coherent plan.

SOME GUIDANCE ON ASSIGNMENT WRITING: 

1. Plagiarism: Do not plagiarize – Plagiarized coursework could result in a no grade being awarded for the subject. 

Work which is submitted for assessment must be your own work. You must recognize and reference any material from books, articles or websites that you incorporate into your assignment. References should be listed alphabetically by author surname at the end of the assignment as follows: Surname of the author, year, Title of book or article/Journal Name, Publisher, Page Reference. 

E.g. Sloman, J. (1999), Economics, Prentice Hall Europe, page 102.
2. Structure: Many students commence writing without planning their assignment structure; firstly plan a logical structure for your assignment and then start writing. A rough plan with clear sections, which flow from the introduction to the conclusion, should be made in order to focus your assignment on the main requirements. 

3. Readability: If you have problems expressing yourself in writing, it is a good idea to ask a friend to read over your assignment before you hand it in. Always use spell-check. Read sections out loud to yourself to see if it sounds OK.

4. Development of Arguments: Once you have investigated the topic and read up on it, you will start to form opinions on the issues involved. Make sure any arguments you put forward in your assignment are backed up with evidence of an understanding of these issues.

5. Focus and Balance: Make sure your assignment remains focused on the subject and that you devote enough time to discussion on the key points.

Assignment Marking Guide:
	Evidence of research and understanding of literature
	Marks
	Score

	Title of the project report, student’s names with ID no., date, course, group number, name of institution, subject title and supervisor’s name.
	2
	

	Table of Contents including tables and figures and Abstract
	1.0
	

	Adequate abstract
	1.0
	

	Depth of research (books, journals, internet and other articles)
	2.5
	

	Appropriate referencing
	1
	

	Development of own thoughts, Depth and development of discussion of chosen topic
	2.5
	

	Show understanding of topic, use concepts learnt in class
	2
	

	Organisation of report/essay (length, headings, diagrams, pictures, attachments etc)
	2
	

	Quality of written work (grammar, expository style, clarity, concise)
	2.5
	

	All inside pages should include student’s ID number at the bottom left of each page and a page number on bottom right. No header and footer should appear in the Cover Page and Table of Contents Page
	1.0
	

	Adequate introduction 
	1.0
	

	Adequate conclusion and recommendation
	1.5
	

	Overall 
	20
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