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Introduction: Political leaders, lawyers, journalists, doctors, teachers all use language and text to convey their messages (Monika & Helen, 2014). This is because they have important things to say to society. This message may be relayed verbally or in some instances via text by the use of certain platforms (Monika & Helen, 2014). 
Thesis / Body : The face of media is changing no matter who wins the 2020 election. This paper will critically analyze an online article from the New York Times magazine by use of the critical discourse analysis tools. The impact that the intentions of the author communicates will be very clear to the readers. Furthermore, the audience will have an idea of how language is used to convey certain messages or agendas.
Paragraph One / Body : The first theory that this paper will analyze is the use of argument (Lakoff & Johnson, 2017). The theory of argument is a tool used by writers to convince the readers of their content's truthfulness. Most writers adopt the use of reason and evidence to communicate with this theory effectively.
Supporting Evidence : The New York Times Magazine recently wrote an article titled, 'It is the End of an Era for the Media, No Matter Who Wins the Election.' The author has adopted the use of various discourse analysis theories to convey their message effectively. For instance, the author pleads guilty of being an election rumor monger logically, which uses argument (Smith, 2020).
Explanation: The paper will analyze is the use of argument (Lakoff & Johnson, 2017). The theory of argument is a tool used by writers to convince the readers of their content's truthfulness. Most writers adopt the use of reason and evidence to communicate with this theory effectively.
Explanation: As the author explains the news business after the presidency of Donald Trump, he states that Andrew Lack had warned that revenue would tumble if Hillary Clinton were elected to the presidency. The author undertakes to validate this point by following it with a statement from Jeff Zucker, who said that President Donald Trump had purchased the falling media business for his presidential term (Smith, 2020). The purpose of these statements is to give the reader evidence that President Trump's presidency was sustaining the legacy media.
Paragraph Two / Body: second theory that the author has utilized to convey their message is narration. The theory of narration helps writers tell their stories effectively and create some empathetical connection with their readers to the article's message (Lakoff & Johnson, 2017).
Explanation: In the New York Times magazine article, the author has efficiently deployed this tool throughout the paper. For instance, from the start of the article, the author immediately reflects on how he spent his days getting opinions from different politicians on the election results' consequences (Smith, 2020). Also, the author uses this tool to explain the myriad of retirements that has befallen the industry.
Supporting Evidence: In this article gives the reader an insight into the workings of the news media industry. This helps to create an emotional connection between the author and the readers. 
Paragraph Three/ Body The third theory that has been employed by the writer is expressive (Lakoff & Johnson, 2017). Expressive discourse mainly involves writings that are nonfiction in nature. For instance, Anne frank's diary is an expressive discourse since it pertains to her ordeal during the Second World War (Lakoff & Johnson, 2017). The New York Times article is also nonfiction as it analyses the operations of the media industry and politicians on a day to day basis (Smith, 2020).
Paragraph Four / Body: The discourse that has been adopted by the author to convey the message is transactional. This type of discourse often propels the reader toward certain things. In the paper, the author adopts this theory and advises the readers to tweet for political news and jokes (Smith, 2020).
Supporting Evidence : In our course text the author offers the scenario of  “ It is all too common for a comment proffered as a suggestion to be taken as a promise, for an interaction intended, by all parties, to be persuasive to tur out to make everyone angry, or for an assertion of institutional power to be taken as an expression of unseemly toughness.”(Johnston 2018)
Paragraph Five / Body :The type of discourse that has been adopted by the author is the use of descriptive theory (Monika & Helen, 2014). . Descriptive theory in discourse analysis involves the use of a person’s five senses to explain some information about anything or anyone (Monika & Helen, 2014). In the paper, the author has used descriptive sentences and grammar.
Supporting evidence: In the New York Times magazine article, the author uses descriptive adjectives and nouns to show the relationship between the white house and fox news (Smith, 2020).  The use of this language helps to paint a mental picture to the audience of the impact President Donald Trump has over the media. This helps to ensure that the audience has a clear conscience on the message of the author.
Paragraph Six/ Body: The type of discourse that can effectively explain the article is exposition (Monika & Helen, 2014). Exposition theory entails the use of grammar or speech to inform another of certain things. There are various types of exposition techniques that are available to writers to enable them to communicate effectively (Monika & Helen, 2014).
They include tools like the definition of a word, cause, and effect, compare and contrast, analysis, and problem solution which all contribute to exposition in a communication (Monika & Helen, 2014). In the New York Times magazine article, ben smith has used exposition on several occasions to help further his agenda (Smith, 2020). The author has effectively given an analysis of the media business in the United States of America in his bid to show that indeed it is declining.
Explanation: Ben Smith has made a compare and contrast analysis of how things will look if either Joe Biden or President Trump wins the 2020 presidential elections (Smith, 2020). The impact of this kind of language is that the reader and audience of Ben Smith are aware of the actions of the media business. It is often hard in academic scenarios to find a paper that has properly applied the use of all these theories but in real life, it is possible just like the article.
Supporting Evidence: This article has realized several theories in one article and has effectively communicated the message of the paper. This has been seen as the writer used various theories back and forth throughout the paper and explained that the media business will face a lot of challenges in the future.  A prudent reader will only be able to decipher all of this by way of discourse analysis.

Conclusion
There are myriad of discourse analysis theories that are used in the analysis of a text. In the analysis of the New York Times magazine article by Ben Smith, the paper utilized the theories of argument, narration, expressive, and transactional discourse to understand the message communicated by the author. From the analysis, it is clear that the legacy news media business will be affected by the election results of 2020.
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